
 
Competition Details 

 
1. Competition Write a Little, Win a Lot 

 
2. Prizes: Grand Prize:  A Ben 10 Alien Force Go-Kart and a Ben 10 Bike, valued at 

approximately HK$2,106 
 
Runners Up Prizes:  Either a Ben 10 Chamber valued at HK$300, a Ben 
10 Alien Viewer valued at HK$80, or a Crayola Glow Station valued at 
HK$250. 
 

3. Total Prize Value: HK$8,406.00 
 

5. Eligible Residents: Australia 
Hong Kong 
India 
Malaysia 
New Zealand 
Philippines 
Singapore 
Thailand 
Vietnam 
 

6. Entry Method: Entrants may enter the Competition via the websites at: 
www.CartoonNetwork.com.au  
www.CartoonNetworkAsia.com 
www.CartoonNetworkIndia.com  
www.CartoonNetwork.co.nz  
www.CartoonNetwork.com.ph  
www.CartoonNetwork.co.th 
www.CartoonNetwork.com.vn  
 
(each a Competition Website, collectively the Competition Websites) 
 

7. Start Date: 12 July 2010 
 

8. Closing Date: 31 August 2010 
 

9. Winning Entries: Grand Prize Winners:  The best valid entries, based on creativity and 
appropriateness of the response to the question, will be eligible to win a 
Grand Prize. 
 
Runner Up Prizes Winners: 30 Runner Up Prize Winners will be chosen 
amongst those who have provided good, creative responses to the 
question.  10 runner up winners will win a Ben 10 Chamber, 10 runner up 
winners will win a Ben 10 Alien Viewer, and 10 runner up winners will win 
a Crayola Glow Station. 
 

10. Winner Selection 
Date & Time: 

7 September 2010 at 3pm (Hong Kong time) 
 

11. Winner Selection 
Place: 

Promoter’s Office 
 

12. Further Winner 
Selection Date: 

14 September 2010 
 

13. Promoter: Turner Entertainment Networks Asia, Inc. 
 

14. Promoter’s Office: 30/F, Oxford House, Taikoo Place, 979 King’s Road, Quarry Bay, Hong 
Kong 
 

 



STANDARD TERMS & CONDITIONS OF ENTRY 
 
1. The Competition Details available on the Competition Websites, Information on Prizes and how to 

enter the Competition form part of these Standard Terms & Conditions of Entry. 
 
2. Entry to the Competition is open to Eligible Residents.  Employees (and their immediate families) of 

the Promoter, its related companies and advertising agencies may not enter the Competition.  No 
purchase is necessary to enter the Competition. 

 
3. Entry to the Competition is via the Entry Method.  Entrants may enter the Competition as many times 

as they wish, provided that each entry is separately submitted.  
 
4. Entry to the Competition commences on the Start Date and closes when the last entry is received on 

the Closing Date.  By entering the Competition, entrants accept these Standard Terms & Conditions 
of Entry.   

 
5. The Winner’s selections for the Competition will take place at the Promoter’s Office at the Winner 

Selection Place at the Winner Selection Date & Time.  The judges' decision will be final and binding 
and no correspondence will be entered into about the Competition or the judges’ decision(s).  

 
6. Winning Entries will each be awarded a Prize. 
 
7. The total value of the Prizes to be awarded in the Competition is the Total Prize Value.  The Prizes 

are not transferable and not redeemable for cash.  The Promoter accepts no responsibility for any 
variation in the value of the Prizes (or any part of them).  The Promoter reserves the right to 
substitute any Prize (or any part of it) for an item of similar value.  Prize winners will be notified by 
mail.  Prizes will be sent to Prize winners by post, the cost of which will be borne by the Promoter.  
The Promoter accepts no responsibility for lost, damaged or misdirected Prizes or mail.  Within 7 
days of the Winners Selection for the Competition, the winners will be notified by the Promoter. 

 
8. On the Further Winner Selection Date the Promoter may conduct such further Winner Selections for 

the Competition (at the same place as the original selection) as are necessary to distribute any 
Prizes unclaimed by that date.   

 
9. All entries and all copyright & other rights in such entries become the property of the Promoter upon 

submission.  No part of any entry will be returned to an entrant.  By submitting an entry to the 
Competition (unless otherwise advised by the entrant), each entrant consents to the information that 
the entrant submitted with their entry (including their personal information) being entered into a 
database and to the use by the Promoter or its affiliates of this information in any media in 
accordance with the Promoter’s online privacy policy (located at each Competition Website) without 
any further reference or payment or other compensation to the entrant.  All personal information of 
the entrants will be stored at the Promoter’s Office.  A request to access, update or correct any 
personal information should be directed to the Promoter’s Office in accordance with the Promoter’s 
online privacy policy.  The database information or any part of it may be provided to the Promoter’s 
affiliates in Hong Kong, the United Kingdom or the United States of America. 

 
10. The Entrant agrees not to submit entries which: (a) libels, defames, invades privacy or is obscene, 

pornographic, abusive or threatening; (b) infringes any intellectual property or other right of any entity 
or person, including violating anyone’s copyrights or trademarks; (c) violates any law; (d) advocates 
illegal activity; or (e) advertises or otherwise solicits funds or is a solicitation for goods or services.  
Entrant agrees to indemnify Promoter and its officers, directors, employees, agents, distributors and 
affiliates from and against any and all third party claims, demands, liabilities, costs or expenses, 
including reasonable attorneys’ fees, resulting from the Entrant’s breach of any of the above 
agreements. 

 
11. Each entrant’s personal information (“PI”) will be collected to enable the Promoter to administer and 

promote this Competition and the Prize winners.  The PI of Prize winners may be provided to others 
assisting the Promoter in this regard, including the Prize suppliers and deliverers, and to authorities 
that regulate this Competition.  If an entrant does not truthfully provide all requested PI, the Promoter 
may determine in its sole discretion that they are not eligible to win a Prize in this Competition. 

 
12. To the extent permitted by law, the Promoter makes no representations or warranties as to the 

quality, suitability or merchantability of any of the Prizes.  To the extent permitted by law, the 



Promoter shall not be liable for any loss or damage whatsoever, or for any personal injury, that may 
be suffered or caused as a result of participating in the Competition or using any Prize. 

 
13. If for any reason, this Competition is not capable of running as planned, including by reason of 

infection by computer virus, bugs, tampering, unauthorised intervention, fraud, technical failures or 
any other causes beyond the control of the Promoter that corrupt or affect the administration, 
security, fairness, integrity or proper conduct of this Competition, the Promoter reserves the right in 
its sole discretion to cancel, terminate, modify or suspend the Competition or to disqualify any 
individual who tampers with the entry or Competition process. 

 
14. The Promoter assumes no responsibility for any error, omission, interruption, deletion, defect, delay 

in operation or transmission, communications line failure, theft or destruction or unauthorised access 
to, or alteration of, entries.  The Promoter is not responsible for any problems or technical 
malfunction of any telephone network or lines, computer on-line systems, servers or providers, 
computer equipment, software, failure of any e-mail or entry to be received by the Promoter on 
account of technical problems or traffic congestion on the Internet or at any website, or any 
combination of them, including any injury or damage to any entrant’s or any other person's computer 
related to or resulting from participation or downloading any materials in this Competition.  
CAUTION: any attempt to deliberately damage any website or the information on a website, or to 
otherwise undermine the legitimate operation of this Competition, may be a violation of criminal and 
civil laws and should such an attempt be made, whether successful or not, the Promoter reserves the 
right to seek damages to the fullest extent permitted by law. 

 
15. The Competition is a game of skill and does not require permits from any authority. 
 
None of the above paragraphs limits any other. 
 
The CARTOON NETWORK logo and all related characters and elements are trademarks of and © 
Cartoon Network.  A Time Warner Company. All rights reserved. 
 
 
 
 


